
 

How Regulation and Consumer Safety Concerns Will Impact the Rapidly Growing CBD Market 

The laws on cannabis and cannabis products used to be clear – they were illegal to sell, possess or use. 
Today, however, cultural views toward cannabis and the laws governing its sale are changing. Many 
states are legalizing the medical and recreational use of marijuana, despite the fact that cannabis is still 
illegal at the federal level.  

Cannabis contains more than 480 components, and each has a different effect. Perhaps the most 
notable is tetrahydrocannabinol, or THC, which causes feelings of calmness and euphoria. Because of its 
psychological effects, the U.S. Drug Enforcement Agency categorized marijuana as a Class I drug. This 
designation prevented scientists from even researching cannabis and its components for medicinal 
value.  

Despite the ban, many consumers pushed for research into the health potential for products containing 
another active ingredient in cannabis, cannabidiol (CBD). Parents of children with certain types of 
epilepsy were the largest proponents of CBD, because of the way it dramatically reduced seizures in 
children. Unlike THC, CBDs in cannabis do not get a person high.  

In 2018 and after substantial testing for efficacy and safety, the FDA approved the first cannabis-based 
drug, Epidolex, to treat epilepsy in children. The Hemp Farming Act of 2018 legalized industrial hemp 
that contains less than .3% of THC. 

This let loose a tidal wave of CBD products hitting the market, promising to cure everything from anxiety 
to cancer, all without THC. Unfortunately, only a fraction of these products undergoes the necessary 
testing to back up their claims of effectiveness and THC levels. 

The Ever-Expanding CBD Market 

“We are in the Wild Wild West when it comes to CBD,” said Adele Abrams at a recent American Society 
of Professionals Safety 2019 conference. Abrams, employment law attorney, went on to explain how the 
patchwork of laws and regulations surrounding CBD use affects consumers. Abrams tells one story about 
a worker who had taken CBD products then narrowly failed a drug test, and then was barred from 
working on job sites for seven years. 

The CBD industry will grow an estimated 700 percent in 2019 alone, according to the leading market and 
consumer intelligence firm for the legal CBD and cannabis industries, Brightfield Group. Growth will not 
stop there – the market is on track to $23.7 billion through 2023. 

Almost 64 million people have admitted to using CBD to treat a wide variety of ailments, from chronic 
pain to cancer and seizure disorders, according to a 2019 nationally representative Consumer Reports 
survey of more than 4,000 people in the United States. In that survey, one out of seven people said that 
they used CBD every day.  

The U.S. Food and Drug Administration recently issued a statement to clarify its science-based policy 
towards CBD. Regulation depends largely on the product. Companies that want to market CBD as a drug, 
meaning that they intend the CBD to have a therapeutic effect in treating a disease, must first seek FDA 
approval to ensure that the drug safely and effectively treats that disease. The FDA regulates food 



differently, but with the same goal of keeping consumer safe. The administration’s official stance is that 
it prohibits putting drugs in the food supply and that cannabis extracts, including CBD, are no exception. 

Nevertheless, there are hundreds of CBD products already available to consumers, and the number of 
CBD products will likely rise sharply, making regulations nearly impossible. The FDA is trying, though, 
and has already issued several warning letters to CBD firms after testing the products and determining 
that they did not contain the levels of CBD claimed. The FDA also warned a company for marketing 
cannabidiol products with the unsubstantiated claims that the CBD products could treat cancer, 
Alzheimer’s disease, pain, opioid withdrawal, and even pet anxiety. 

The CBD market is largely unconstrained at the moment, but that will likely change as demand 
increases. Tomorrow’s CBD marketers will need to adhere to changing laws and validate the safety, 
efficacy and ingredients of their products. As a leader in Consumer Product Testing, Eurofins keeps our 
customers up to date on the latest regulations to ensure compliance. To learn more about our services, 
contact us today.  
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